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Introduction and 
basics of visual 
literacy 
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Part 1: Discover 
visual literacy. 

 
  

 
Images surround and influence us in subtle but meaningful ways. From the 
advertisements we see on the street to school textbooks and social media posts, visual 
communication plays an essential role in our lives. 
 
What is visual literacy? 
 
Visual literacy is the ability to understand and interpret messages conveyed through 
images. It allows us to: 

● We decode 
○  We identify visual elements (shapes, colors, lines, text) and interpret 

their meaning. 
● Analyze 

○ We evaluate how visual elements are organized and related to each 
other. 

● Interpret 
○ We understand the overall message conveyed by the image and the 

context in which it is used. 
● We criticize:  

○ We evaluate the credibility and impact of images, taking into account the 
source, author's intent and potential biases. 

● Create:  
○ We produce our own images to effectively communicate ideas and 

information. 
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Why is visual literacy important? 
 
In a world dominated by images, visual literacy has become an essential competence 
for: 

● Active participation in society 
○ It helps us inform ourselves, make decisions and express our opinions 

effectively. 
● Academic and professional success 

○ It allows us to better understand learning materials, present complex 
information and communicate professionally. 

● Critical thinking 
○ It helps us discern between true and false information, avoid 

manipulation and form our own opinions. 
● Creativity 

○ It gives us the tools to express original ideas and create attractive visual 
materials. 

: 
 
Imagine a billboard promoting a food product. Using the principles of visual literacy, 
you can analyze the colors, shapes, text and images used to decode your message. You 
can assess the credibility of the information presented and identify potential biases or 
manipulations. You can also reflect on the emotional impact of the image and how it 
influences you to buy the product. 
 
Activity 
 
To test your visual literacy skills, choose an image from magazines, newspapers, the 
internet or the environment. Apply the principles described in this chapter to decode, 
analyze, interpret and critique the image.  
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Part 2: From Lines 
and Colors to 
Engaging Stories: The 
Fundamentals of 
Visual 
Communication 
 
 

 
Now that you've discovered the concept of visual literacy, you're ready to explore the 
fundamentals behind effective communication through images. This chapter will guide 
you through: 
 

● Visual language: Lines, shapes, colors, texture, space, and shape as basic 
elements of images. 

● Design principles: Balance, contrast, emphasis, movement, pattern and unity as 
tools for creating harmonious compositions. 

● Visual storytelling techniques: Using images to tell a captivating story and 
convey emotions. 

 
Visual language 
 
Each image is composed of a specific language consisting of the basics: 
 

● Lines: They can be vertical, horizontal, diagonal, curved or angular, creating 
various sensations and directions. 
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● Shapes: They can be geometric (squares, circles, triangles) or organic (flowers, 
leaves, animals), transmitting stability, dynamism or naturalness. 
 

 
● Colors: Each color has its own meaning and can evoke specific emotions. Warm 

colors (red, orange, yellow) transmit energy, while cool colors (blue, green, 
purple) suggest calm and relaxation. 
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● Texture: Smooth, rough, rough or soft, the texture gives a tactile feel to the 
image. 

 
● Space: The way elements are arranged in the image space creates a certain 

atmosphere and directs the viewer's attention. 
● Form: The three-dimensionality of the image gives realism and depth. 

 
 
Design principles 
 
To create harmonious and effective visual compositions, it is important to apply the 
principles of design: 

● Balance: Evenly distributing elements throughout the image creates a feeling of 
stability and calm. 
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● Contrast: The juxtaposition of opposing elements (light-dark, complementary 
colors) draws attention and highlights certain elements. 
 

 
 

● Emphasis: A main element is highlighted to focus the viewer's attention. 
 

 
 

● Movement: Using lines, shapes and colors can create a feeling of dynamism and 
fluidity. 
 

 
 

● Pattern: Repetition creates structure and visual rhythm. 
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● Unity: All elements of the image must integrate harmoniously to convey a 
coherent message. 
 

 
 
 
Visual storytelling techniques 
 
Images can be used to tell a captivating story and convey emotions by: 
 

● Sequences: A series of images arranged chronologically to describe an action or 
story. 

● Transitions: Use common elements between images to create a fluid 
connection. 

● Symbolism: Using images with cultural or personal significance to convey 
complex messages. 

● Emotions: Using colors, shapes, and facial expressions to evoke specific feelings. 
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Understanding the fundamentals of visual communication is essential to creating 
images that convey clear, persuasive and memorable messages. The following 
chapters will help you apply these principles in concrete visual design projects. 
 
Activity: 
 
Choose an image that appeals to you and analyze it from the perspective of the 
fundamentals of visual communication. Identifies the lines, shapes, colors, texture, 
space, and shape used. Notice how design principles are applied to create a 
harmonious composition. Think about the story the image conveys and the emotions 
it evokes. Write down your observations. 
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Part 3: Challenge 
Your Perception: 
Practical Visual 
Analysis Exercises 
 
 

Now that you've explored the fundamentals of visual communication, it's time to put 
your skills into practice! This chapter will guide you through various interactive visual 
analysis exercises, helping you to: 
 

● Develop a critical and analytical look at images. 
● Better understand the messages conveyed through visual elements. 
● Identify potential biases and manipulations present in images. 
● You refine your image interpretation and deconstruction skills. 

 
Exercises 
 
Explore visual language 
 
Choose an image from magazines, newspapers, the internet or the environment. 
Identifies the basics of the image: lines, shapes, colors, texture, space, and shape. 
Describes how each element contributes to the message conveyed by the image. Talk 
to your classmates or teacher about individual perception of visuals. 
 
Application of design principles 
 
Analyze an image from the perspective of design principles: balance, contrast, accent, 
movement, pattern and unity. Identify concrete examples of each principle in the 
image. Discuss how design principles contribute to the effectiveness of visual 
communication. 
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Deconstructing visual messages 
 
Choose an image with a complex or controversial message. It analyzes visual elements 
and how they are used to influence the emotions and opinions of the viewer. Identify 
potential biases or manipulations present in the image. Discuss individual 
interpretations of the visual message. 
 
Visual storytelling 
 
Create a short story using a series of images. Choose images that convey a specific 
emotion or depict an action. Arrange images in a logical and coherent order. 
Tell the story and discuss the emotional impact of the images. 
 
Visual analysis is an essential skill to successfully navigate the contemporary world 
bombarded by images. The practical exercises in this chapter can help you develop a 
critical and analytical look at images, discern between true and false information, and 
defend yourself from potential manipulation. Keep exploring the fascinating world of 
visual literacy and apply the principles learned in your creative and professional 
projects. 
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Creating 
attractive 
educational 
materials 
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Part 4: Tell a 
Memorable Story: 
Visual Storytelling 
Techniques 
 
 

 
Images have an extraordinary power to tell stories that captivate the viewer's 
imagination and emotions. Visual storytelling is an art that uses images to convey 
complex messages, evoke feelings, and create memorable experiences. 
 
Why visual storytelling? 
 
Visual storytelling is an effective way to: 
 

● Inform: Present complex information in a clear, concise and attractive way. 
● Influence: Convince your audience of a certain point of view or get them to take 

a certain action. 
● Inspire: Motivate your audience and stimulate them to think creatively. 
● Emotion: Create an emotional connection with your audience and make them 

feel their message. 
 
 
Visual storytelling techniques: 
 
There are a variety of techniques that can be used to create engaging visual stories: 
 

● Sequences: A series of images arranged chronologically to describe an action or 
story. 
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● Transitions: Use common elements between images to create a fluid 
connection. 

● Symbolism: Using images with cultural or personal significance to convey 
complex messages. 

● Emotions: Using colors, shapes, and facial expressions to evoke specific feelings. 
● Metaphor: Using images to represent abstract concepts. 
● Characters: Creating fictional or real characters that audiences can identify 

with. 
● Humor: Using humor to capture attention and relax the audience. 
● Music and sound: Using music and sounds to create a specific atmosphere and 

amplify emotions. 
 
Exercise 
 
Choose a story you know and appreciate. Think about how you could translate it into 
a series of images. Choose visual storytelling techniques that best fit the story and the 
message you want to convey. Create an outline of your visual story, including the 
images, their order, and the specific elements (colors, shapes, symbols) you'll use.  
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Part 5: From Idea to 
Image: Designing and 
Creating Effective 
Visual Materials 
 
 

 
Now that you've explored the fundamental principles of visual communication and 
become familiar with storytelling techniques, you're ready to move on to designing 
and creating effective visual materials. 
 
Stages of the creative process: 
 

● Defining objectives 
○ What do you want to achieve through the visual material? What's the 

main message you want to convey? 
● Identification of the target audience 

○ Who will be the receiver of your message? What are the needs, interests 
and level of knowledge of the audience? 

● Choice of format 
○ What format is best for your message? (infographic, poster, 

presentation, animation, etc.) 
● Concept development 

○ Create an outline or storyboard to organize visuals and define the 
structure of the material. 

● Choice of visuals 
○ Select images, colors, shapes and other elements that best fit your 

message and target audience. 
● Making material 
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○ Using digital or traditional tools to create the final visual material. 
● Testing and evaluation:  

○ Presenting the material to a small group of people from the target 
audience to get feedback and identify potential improvements. 

 
Principles for creating effective visual materials: 
 

● Clarity: The message should be clear, concise and easy to understand. 
● Simplicity: Avoid overloading the material with information and visuals. 
● Impact: Use attractive colours, shapes and images to capture your audience's 

attention. 
● Coherence: Make sure all visuals blend seamlessly and convey a unified 

message. 
● Accessibility: Tailor the material to the needs and capabilities of your target 

audience. 
 
Tools for creating visual materials: 
 

● Online tools: Canva, Piktochart, GIMP, Pixlr, Google Drawings, Infogram, etc. 
● Design software: Adobe Photoshop, Illustrator, InDesign, etc. 
● Traditional tools: Pencils, colors, watercolors, paper, etc. 

 
Exercise: 
 
Choose a topic that interests you and create a visual material (infographic, poster, 
presentation, etc.) that conveys a clear and relevant message to your target audience. 
Apply design principles and use the right tools to create an attractive and effective 
material.  
  



 
 
 
 
 

 
 

 21 

 
 

Part 6: Collaboration 
and Feedback: 
Working Together for 
Outstanding Results 
 
 

 
Creating effective visuals is often a collaborative process involving multiple people 
with diverse skills and perspectives. The ability to collaborate effectively and 
receive constructive feedback is essential to achieve outstanding results. 
 
Benefits of collaboration: 
 
● Diversity of perspectives: A diverse team can offer a wide range of ideas, 

opinions, and solutions to problems. 
● Combined expertise: Collaboration allows the team to benefit from each 

member's specific knowledge and skills. 
● Division of responsibilities: Distributing work tasks among team members 

can speed up the creation process and reduce individual burden. 
● Constructive feedback: Collaboration provides opportunities to receive and 

provide constructive feedback that can significantly improve the quality of 
the final material. 

 
Strategies for effective collaboration: 
 

1. Set clear goals, define the roles of each team member, and maintain open 
communication throughout the process. 

2. Make sure all team members have access to the necessary resources 
(information, tools, materials, etc.). 

3. Appreciate the contribution of each team member and create a positive and 
inclusive work environment. 

4. Approach disagreements with respect and professionalism, focusing on 
finding solutions that are beneficial to the whole team. 
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The importance of feedback 
 
Constructive feedback is essential to identify the strengths and weaknesses of 
the visual material and to significantly improve it. 
 
How to give constructive feedback: 
 

1. Be specific: Focus on concrete aspects of the visual material and avoid 
generalizations. 

2. Be objective: Separate personal opinions from objective observations. 
3. Be constructive: Focus on solutions and not just problems. 
4. Be respectful: Express your feedback with tact and diplomacy. 

 
How to receive constructive feedback: 
 
Be open to feedback: Listen carefully and consider all opinions. 
Don't be defensive: Recognize the weaknesses of the material and be receptive 
to suggestions for improvement. 
Ask questions: Clarify issues you don't understand and ask for specific feedback. 
Thank for feedback: Appreciate the time and effort others put into giving you 
feedback. 
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Use of online 
tools, analytics 
and feedback 
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Part 7: Discover the 
Power of Online 
Tools: Creating Visual 
Materials with Free 
Resources 
 
 

 
Introduction 
 
Today, a plethora of free online tools can help you create stunning visuals, even if 
you have no graphic design experience. This chapter will guide you through exploring 
the various resources available online, giving you information about types of online 
tools: From graphic design platforms to photo and video editors, discover a wide 
range of tools to create different types of visual materials. 
 
Types of online tools 
 
Graphic design platforms: Canva, Visme, Piktochart, Infogram, Fotor, etc. 
Photo editors: Pixlr, Snapseed, Photopea, BeFunky, etc. 
Video editors: Kapwing, Wave.video, Biteable, Lumen5, etc. 
Collaboration tools: Google Drive, Miro, Mural, etc. 
 
Examples of free resources: 
 
Canva: A versatile platform with a wide range of templates for various types of 
visuals, from infographics to social media posts. 
Pixlr: A free online photo editor with advanced editing features, similar to 
Photoshop. 
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Kapwing: An online video editor that helps you create animations, slideshows, and 
other video content. 
Unsplash: A platform with a vast library of high-quality, free and licensed Creative 
Commons images. 
 
Tips for choosing the right tool 
 

1. Define your needs: What type of visual material do you want to create? 
2. Evaluate features: What are the essential functions for your project? 
3. Explore the interface: Choose a tool with a user-friendly interface. 
4. Try for free: Take advantage of free or demo versions to familiarize yourself 

with the tool. 
5. Ask for recommendations: Check with colleagues, friends, or online resources 

for recommended tools. 
 
Free online tools provide an affordable and effective way to create quality visuals. 
Explore the available resources, choose the right tool for your needs and discover the 
power of your creativity! 
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Part 8: Evaluation and 
feedback: Analysis of 
projects and 
identification of 
opportunities for 
improvement 
 
 

 
Assessment and feedback play a crucial role in honing visual communication skills. This 
chapter will guide you through the process of analyzing your projects and identifying 
opportunities for improvement. 
 
Assessment steps: 
 

● Defining criteria: Set evaluation criteria specific to your project, taking into 
account the objectives set, the target audience and the principles of design. 

● Self-assessment: Analyze your project according to the established criteria, 
identifying strengths and weaknesses. 

● Feedback from others: Ask for feedback from colleagues, teachers, friends, or 
your target audience to gain outside perspective. 

● Identifying opportunities for improvement: Based on self-assessment and 
feedback, identify areas that can be improved to refine the impact of your visual 
asset. 

 
 
Tools for assessment: 
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● Checklists: Use checklists specific to the type of visual you create to evaluate 
aspects such as message clarity, visual consistency, and adherence to design 
principles. 

● Evaluation rubrics: Create an evaluation rubric with specific criteria and 
weights to analyze your project in detail. 

● Mind maps: Use mind maps to organize feedback and identify specific trends 
or problems. 

 
 
Examples of evaluation criteria: 
 

● Clarity:  
○ Is the message clear, concise and easy to understand? 

● Impact:  
○ Does the visual capture attention and provoke an emotional reaction? 

● Coherence:  
○ Do the visual elements integrate harmoniously and convey a unitary 

message? 
● Accessibility:  

○ Is the material adapted to the needs and capabilities of the target 
audience? 

● Originality:  
○ Is the material distinguished by creativity and innovation? 

 
Tips for constructive feedback: 
 

1. Be specific: Focus on concrete aspects of the visual material and provide 
concrete examples. 

2. Be objective: Separate personal opinions from objective observations. 
3. Be constructive: Focus on solutions and not just problems. 
4. Be respectful: Express your feedback with tact and diplomacy. 

 
 
Assessment and feedback help you refine your visual communication skills, improve 
your projects, and create more effective and engaging visuals. Use the tools and 
strategies described in this chapter to critically analyze your projects, identify 
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opportunities for improvement, and grow as a visual creator. 
 
Exercise: 
 
Choose a previous visual communication project you've done. Apply the evaluation 
stages and analyze the project according to the established criteria. Identify project 
strengths and weaknesses and define concrete opportunities for improvement.  
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Part 9: From Course 
to Practice: 
Implementing Visual 
Literacy Strategies in 
Your Projects 
 
 

 
Congratulations! You've traveled a fascinating journey through the world of visual 
literacy, discovering fundamental principles, advanced techniques and valuable 
resources. Now it's time to put into practice the acquired knowledge and integrate 
visual communication strategies into your personal and professional projects. 
 
How to apply visual literacy strategies: 
 

1. Define your goals:  
a. What do you want to achieve through your project?  
b. What's the main message you want to convey? 

2. Identify your target audience:  
a. Who will be the receiver of your message? 
b. What are the needs, interests and level of knowledge of the audience? 

3. Choose the right format:  
a. What format best suits your message and audience? (infographic, 

poster, presentation, etc.) 
4. Develop the concept:  

a. Create a sketch or storyboard to organize visuals and define the 
structure of your asset. 

5. Choose your visuals: 
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a. Select the images, colors, shapes and other elements that best match 
your message and target audience. 

6. Make the material:  
a. Use digital or traditional tools to create your final visual. 

7. Test and evaluate:  
a. Present your material to a small group of people in your target 

audience to get feedback and identify potential improvements. 
 
Examples of applying visual literacy strategies 
 

a. Create an infographic to present complex statistics in a clear and concise way. 
b. Develop a social marketing campaign with strong visual messages to raise 

awareness about an important issue. 
c. Design an interactive presentation that presents a business idea in an 

engaging and memorable way. 
d. Make a poster that conveys an emotional or social message. 

 
Tips for successful implementation: 
 

1. Get creative and explore different ways to tell a story through images. 
2. Choose visual storytelling techniques that best fit the story and the message 

you want to convey. 
3. Pay attention to detail: Colors, shapes, composition, and other visuals can go a 

long way toward impacting your story. 
4. Practice visual storytelling regularly to refine your skills and develop your own 

style. 
5. Remember: a successful visual story is one that captivates, excites and 

inspires! 
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Additional 
resources to 
deepen visual 
literacy 
  



 
 
 
 
 

 
 

 34 

  



 
 
 
 
 

 
 

 35 

 
Blogs and websites: 
 

• Visme: https://visme.co/  
• Canva Design School: https://designschool.canva.com/  
• Adobe Creative Cloud: https://creativecloud.adobe.com/  
• Eye Magazine: https://eyemagazine.com/  

 
Books: 
 

• The Visual Thinking Handbook: How to Use Visual Thinking to Solve 
Problems and Communicate Effectively by Amy Herman 

• The Language of Visual Design: A Visual Communication Handbook for 
Graphic Designers, Artists, and Everyone Else by Michael Bierut 

• Understanding Comics: The Invisible Art by Scott McCloud 
• Envisioning Information: Visualizing Data and Information Design by 

Edward Tufte 
• Made to Stick: Why Some Ideas Survive and Others Die de Chip Heath 

and Dan Heath 
• The Art of Clear Thinking: Why Flawed Logic Puts Us All at Risk and How 

Critical Thinking Can Save the World by Rolf Dobelli 
 
Online courses: 
 

• The Visual Communication Course by The Futur 
• Visual Storytelling for Impact by Udemy 
• Data Visualization with Tableau de Coursera 
• Introduction to Graphic Design by edX 
• The Power of Visual Storytelling by LinkedIn Learning 

 
Organizations: 
 

• The International Visual Literacy Association: https://ivla.org/  
• The Society for the Advancement of Visual Education: 

https://www.save.org/  

https://visme.co/
https://designschool.canva.com/
https://creativecloud.adobe.com/
https://eyemagazine.com/
https://ivla.org/
https://www.save.org/
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Online tools: 
 

• Canva: https://www.canva.com/  
• Visme: https://visme.co/  
• Piktochart: https://piktochart.com/  
• Infogram: https://infogram.com/  
• Adobe Creative Cloud: https://creativecloud.adobe.com/  
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